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STRESS MANAGEMENT AND ASSERTIVENESS / PSYCHOLOGICAL PRACTICE WITH CAREGIVERS  
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THE PATIENT-PSYCHOTHERAPIST RELATIONSHIP  
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ENSEIGNEMENT DE LA PSYCHOLOGIE 
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THERAPEUTIC MEDIATION IN A PSYCHODYNAMIC RESEARCH 
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COMPARATIVE LAW 

GLOBAL CONTEMPORARY LAW 
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INTRODUCTION TO COMMON LAW : COUNTRIES & LEGAL SYSTEMS 

TORT LAW 

LAW OF PERSONS 

PROPERTY AND TRUST LAW 

LABOUR LAW 
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INTRODUCTION TO THE CLIMATE LAW AND SUSTAINABLE DEVELOPMENT 

PRINCIPLE OF CLIMATE LAW 

ACCOUNTING LAW  

DIGITAL LAW 



17 
 

EUROPEAN BUNINESS LAW – THE SINGLE MARKET: GOODS, SERVICES / EUROPEAN 

INTERNATIONAL MARKET 



EU CUSTOM LAW 



 

EU FREE TRADE AGREEMENTS 
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INTERNATIONAL CONTRACT LAW 



INTERNATIONAL INVESTMENT AGREEMENTS 



INTERNATIONAL TRADE LAW 
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SECURED TRANSACTIONS 



LEGAL SKILLS  

PUBLIC & PRIVATE INTERNATIONAL LAW 
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SURVEY OF INTERNATIONAL TRADE LAW 



TRADE IN GOODS 



TRADE IN SERVICES 
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EU AND COMPARATIVE LAW 



INTRODUCTION TO FRENCH LEGAL SYSTEM 

INTRODUCTION TO FRENCH BUSINESS LAW 

INTRODUCTION TO COMPARATE LAW OF OBLIGATIONS (OCNTRACT & TORTS) 

INTRODUCTION TO COMPARATIVE CRIMINAL LAW 
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INTELLECTUAL PROPERTY 

CORPORATE LAW & DIGITAL ECONOMY 

DATA PROTECTION 1: DIGITAL CIVIL LAW 

DIGITAL ENVIRONMENT 

INTERNATIONAL BUSINESS LAW IN THE DIGITAL ERA 
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LAW OF SOFTWARE & DATEBASES 

DIGITAL CONTRACT LAW: NEGOCIATIOn & STRATEGIES 
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RESOLUTION OF INTERNAITONAL DISPUTES & CYBERCRIME 



FRENCH LANGUAGE 
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INTRODUCTION TO COMMON LAW : CONSTITUTIONAL LAW 

CONTRACT LAW 

CRIMINAL LAW 
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COMPANY LAW 

TAX LAW 

CLIMATE LAW 

BIODIVERSITY LAW 
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INTERNATIONAL AND EUROPEAN RELAITONS 

EUROPEAN LAW 

EUROPEAN UNION: ECONOMI & LEGAL ENVIRONMENT 
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ARBITRATION LAW 



BANKRUPTCY LAW 



CORPORATE GOVERNANCE 
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DISPUTE RESOLUTION 

ETHICS IN INTERNATIONAL BUSINESS LAW 

EU PUBLIC PROCUREMENTS AND INTERNATIONAL TRADE RULES 



INTERNATIONAL & EUROPEAN INTERLLECTUAL PROPERTY LAW 
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RESOLUTION OF INTERNATIONAL INVESTEMENT DISPUTES 



RESOLUTION OF TRADE DISPUTES (WTO & DTAS) AND TRADE REMEDES 



TAXATION OF INTERNATIONAL TRADE TRANSACTIONS 
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TRADE AND INTELLECTUAL PROPERTY RIGHTS  

LABOUR LAW AND DIGITAL ECONOMY 
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COMMERCIAL PRACTICES & COMPETION LAW ON INTERNET 



DISPURE RESOLUTION OF INTERNATIONAL DISPUTES 



CYBERCRIME & E PRIVACY 



EU GENERAL DATA PROTECTION REGULATION & THIRD COUNTRIES  





34 
 

FRENCH LANGUAGE 
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EUROPEAN UNION LAW AND HUMAN RIGHTS  

 

mailto:trouger@univ-catholyon.fr
http://www.refworld.org/docid/4f33c8d92.html
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http://web.amnesty.org/pages/refugees-index-eng
http://www.cpt.coe.int/en/default.htm
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http://www.huffingtonpost.co.uk/nils-muiznieks/uk-human-rights_b_9150042.html
https://gdpr-info.eu/
https://www.echr.coe.int/Documents/Convention_ENG.pdf
https://inforrm.org/2018/01/10/data-protection-overview-of-the-case-law-in-2017/
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CONSUMER PSYCHOLOGY 

ENTREPRENEURIAL PROCESS AND CREATIVITY 
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FINANCIAL MATHEMATICS 

HUMAN RIGHTS 

INTERNATIONAL CONTRACT LAW 

INTRODUCTION TO LAW 
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PROJECT MANAGEMENT 

PRINCIPALS OF ACCOUNTING 

SOCIETAL AND ENVIRONMENTAL ISSUES 

ACCOUNTING HISTORY 



44 
 

BUSINESS GAME 

ECONOMIC DEVELOPMENT AND INTERNATIONAL RELATIONS 

FRANCE IN 21st CENTURY 



45 
 

GLOBAL MARKETING 

FINANCIAL ANALYSIS 

HUMAN RESOURCES MANAGEMENT 

 

MARKET RESEARCH  
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POLITICAL CONFLIECTS/ ECONOMIC WAR 

PRINCIPLES OF ECONOMICS 

STATISTICS 

BUSINESS STRATEGY  
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CROSS CULTURAL MANAGEMENT 

DELOPMENT OF ENTREPRENEURIAL PROJECTS 



DIGITAL MARKETING & COMMUNICATION 
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DIGITAL MAKETING & INNOVATION 

DOING BUSINESS ABROAD (SERIES OF CONFERENES AND WORSHOPS) 

FINANCE 
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GEOPOLITICS AND RISK ANALYSIS FOR INTERNATIONAL DEVELOPMENT 

INDUSTRIAL ORGANIZATIONS AND ECONOMICS DYNAMICS 

INTERNATIONAL BUSINESS NEGOTIATION 
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MARKETING COMMUNICATION 

MARKETING STRATEGY 

OPERATIONS MANAGEMENT 

ORGANISATIONAL BEHAVIOUR AND MANAGEMENT 
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SOCIAL MEDIA AND COMMUNITY MANAGEMENT 

TAX LAW AND EMPLOYMENT LAW 

TECHNIQUES OF INTERNAITONAL TRADE 
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FRENCH LANGUAGE : OPEN TO ALL EXCHANGE STUDENTS FROM BEGINNER TO ADVANCED LEVELS 

 

 

EFFECTIVE COMMUNCIATION 

 

EMOTIONAL INTELLIGENCE 

ENVIRONMENTS: CULTURAL, POLITICAL AND LEGAL 
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FUNDAMENTALS OF MARKETING 

 

GEOPOLITICS AND MEDIA ANALYSIS 

HUMAN RIGHTS 
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INTERCULTURALITY – SOCIOLOGICAL INQUIRY 

 

MANAGEMENT ACCOUNTING 

ORGANISATION AND INNOVATION 

PROJECT MANAGEMENT 
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QUANTITATIVE METHODS 

BUILDING DIGITAL COMPETENCES 

ENTREPRENEURSHIP & BUSINESS PLAN 

ETHICAL DIMENSIONS OF INTERNATIONAL BUSINESS 
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EUROPEAN UNION, ECONOMIC & LEGAL ENVIRONMENT 

INTERNATIONAL MARKETING 

THE SOCIAL IMPACT OF GLOBALISATION AND INNOVATION 

BIG DATA AND BUSINESS ANALYSIS 
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BUSINESS CRIMINAL LAW AND COMPANY LAW & BUSINES ENTITIES IN FRANCE 

COLLABORATIVE ECONOMY 

 

CORPORATE SOCIAL RESPONSIBILITY (CSR) 
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DEVELOPMENT OF ENTREPEURIAL PROJECTS 



E-COMMERCE: DISTRIBUTION AND MERCHANDISING IN A DIGITAL AREA 

 

FINANCIAL MANAGEMENT 
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HOSPITALITY MANAGEMENT 

INFORMATION SYSTEM MANAGEMENT & CRM 

INFORMATION SYSTEMS MANAGEMENT 

INTEGRATED COMMUNICATION CAMPAIGNS 
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INTERNATIONAL BUSINESS DEVELOPMENT 

INTERNATIOANL FINANCE 

INTERNATIONAL TRADE TECHNICS 

SOCIAL BUSINESS 
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STRATEGIC MANAGEMENT 

SUPPLY CHAIN MANAGEMENT 

THE WINE INDUSTRY 

FRENCH LANGUAGE : OPEN TO ALL EXCHANGE STUDENTS FROM BEGINNER TO ADVANCED LEVELS 
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Program 1: International Business Administration 

FAIR TRADE AND SUBTAINABLE DEVELOPMENT 

CORPORATE GOVERNANCE 

BUSINESS ETHICS 

INTERNATIONAL BUSINESS STRATEGY 
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INTERNATIONAL MARKETING 

LEADERSHIP IN INTERNATIONAL MANAGEMENT 

DATA MANAGEMENT 
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FINANCIAL MANAGEMENT 

FINANCIAL MARKETS  

STORY TELLING 

GLOBAL CHALLENGES OF FOREIGN DIRECT INVESTMENT 
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SOCIAL ENTREPRISE 

  

Program 2: International Supply Chain Management  
INTERNATIONAL LOGISTICS  

PURCHASING & SUPLLY CHAIN MANAGEMENT  
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GLOBAL SUPLLY CHAIN MANAGEMENT 

PRINCIPLES OF PROCUREMENT  

SUPLLY CHAIN RISK MANAGEMENT 

SUBTAINABLE SUPPLY CHAIN MANAGEMENT 

DATA MANAGEMENT 
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FINANCIAL MANAGEMENT 

FINANCIAL MARKETS 

STORY TELLING 

GLOBAL CHALLENGES OF FOREIGN DIRECT INVEST 
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SOCIAL ENTREPRISE 

  

Program 3: Marketing and Digital Business  
BRAND MANAGEMENT 

GOOGLE ANALYTICS & TAG MANAGER 

GRAPHICS FOR WEB DESIGN SUPPLY CHAIN 
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SEARCH MARKETING 

DATA MANAGEMENT  

PRODUCT MAKETING 

INBOUND MARKETING 

  

FINANCIAL MANAGEMENT CONTROL 



70 
 

FINANCIAL MARKETS 

STORY TELLING  

GLOBAL CHALLENGES OF FOREIGN DIRECT INVEST 
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SOCIAL ENTREPRISE 

  

Program 1: International Business Administration 
INTERNATIONAL TAXATION & SOCIAL RESPONSIBILITY  

INNOVATION, CREATIVITY & PROJECT MANAGEMENT 
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GLOBAL SUPPLY CHAIN MANAGEMENT 

BUSINESS GAME : GLOBAL CHALLENGE 

INTERNATIONAL BUSINESS LAW 

MANAGING CULTURAL DIVERSITY 
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FOUNDATIONS OF LEADERSHIP 

INTERNATIONAL FINANCIAL REPORTING STANDARD 

SERVICES MARKETING 

  

EMAIL MARKETING 

EMERGING MARKETS INNOVATION 
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FINANCE MODELLING 

Program 2: International Supply Chain Management  
INTERNATIONAL SOURCING, OUTSOURCING & E-SOURCING 

BUSINESS GAME/GLOBAL CHALLENGE 

BUDGETING IN A GLOBAL ARENA 
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MANGING PROCESS IN PROCUREMENTS 

ERP BASED SUPPLY CHAIN MANAGEMENT 

MANAGING CULTURAL DIVERSITY 

DISRUPTIVE STRATEGY 

FOUNDATIONS OF LEADERSHIPS 

INTERNATIONAL FINANCIAL REPORTING STANDARDS 
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SERVICES MARKETINGS 

EMAIL MARKETING 

EMERGING MARKETS INNOVATION  

FINANCE MODELLING  
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Program 3: Marketing and Digital Business  
 

CONTENT MARKETING 

SEA & SOCIAL MEDIA ADVERTISING 

SOCIAL MEDIA   

  

VISUAL COMMUNICATION 

EMAIL MARKETING  

MANAGING CULTURAL DIVERSITY   

DISRUPTIVE STRATEGY 
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FOUNDATIONS OF LEADERSHIP 

INTERNATIONAL FINANCIAL REPORTING STANDARDS 

SERVICES MARKETING 

 

EMAIL MARKETING 

EMERGING MARKETS INNOVATION 
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FINANCE MODELLING 

 

http://www.esdes.fr/study-in-lyon/life-at-esdes/associations/
http://www.esdes.fr/study-in-lyon/life-at-esdes/associations/
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WORKSHOP: ACTING IN ENGLISH 
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WHAT IS EUROPE ? (HISTORY AND CULTURE ) 

WORKSHOP: ACTING IN ENGLISH 
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AMERICAN CULTURE 
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EUROPE AND ITS CONTEMPORARY GEO-POLITICAL ISSUES 
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CONTEMPORARY ISSUES 

 

 

 

 

 

http://corpgov.law.harvard.edu/
http://blogs.wsj.com/riskandcompliance/
http://www.complianceweek.com/blogs/section/1770#.VXSqXEblxX4
https://www.irishtimes.com/
https://www.independent.ie/
https://www.ft.co.uk/
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INTRODUCTION TO POLITICAL SCIENCE AND CULTURE 1 AND 2 
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CONTEMPORARY ISSUES 

 

 

 

 

 

INTRODUCTION TO POLITICAL SCIENCE AND CULTURE 1 AND 2 
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Culture and International Business 

Understanding the World 

HISTORY AND CIVILISATION 

 

INTERCULTURAL INTERPRETATION 

 

THE FRENCH-SPEAKING WORLD 
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Interpreting the World 
 

CIVILISATION 

 

CIVILISATION 

 

Understanding and Analysing International Markets  
 

MARKETING 
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ANALYSING THE LIFE OF A BUSINESS UNDERSTAND INTERNATIONAL MACRO AND 

MIRCROECONOMICS THEMES 

 

Devoloping international Entrepeneurial Knowledge 

THE BUSINESS WORLD 

Analysing and Adapting to Intercultural Situations  

INTERCULTURAL COMMUNICATION 
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INTERCULTURALITY 

Developing international legal knowledge 

THE LEGAL AND TRADE ENVIRONMENT (OUTSIDE OF EUROPE) 

 

THE LEGAL AND TRADE ENVIRONMENT (EUROPE) 
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International Communication 

Writing Descriptive and Narrative Content in Other Language  
 

WRTTEN COMMUNICATION 

 

Fostering Exchange and Dialogue 

ORAL COMMUNICATION 

 

Improving Your French 
 

IMPROVE YOUR SYNTAX AND VOCABULARY 
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Communicating in Business 
 

BUSINESS COMMUNICATION 

 

 

Written Professional Documents in Other Languages  

WRITTEN COMMUNICATION 

 

Professional Interview 

PROFESSIONAL COMMUNICATION 
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Documentations and Translation 

Introduction to Translation 

GRAMMAR AND TRANSLATION (FRENCH INTO TARGET LANGUAGE) 

 

TRANSLATION (TARGET LANGUAGE INTO FRENCH) 

 

Translating Socieconomic Documents  

TRANSLATION (TARGET LANGUAGE INTO FRENCH) 
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TRANSLATION (FRENCH INTO TARGET LANGUAGE) 

 

APPLIED FOREIGN LANGUAGES AND TRANSLATION 

 

 

TRANSLATION (FRENCH INTO TARGET LANGUAGE) 
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Introduction to interpreting 
 

INTERPRETION 

 

Culture and International Business  

Understanding the World 

HISTORY AND CIVILISATION 

 

INTERCULTURAL INTERPRETATION 
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Interpreting the World 

CIVILISATION 

 

Understanding and Analysing International Markets  

MARKETING REINFORCE KNOWLEDGE OF MARKETING BY STUDYING THE COMPETITI 

 

INTERNATIONAL TRADE 

 

Analysing and Adapting to Intercultural Situations  

INTERCULTURALITY 
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BUSINESS AND INTERCULTURALITY 

 

Developing Geopolitical Knowledge 

GEOPOLITICAL ENVIRONMENTS (EUROPE) 
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GEOPOLITICAL ENVIRONMENTS (OUTSIDE OF EUROPE) 

 

International Communication 

Debating 

ORAL COMMUNICATION 

 

Writing Argumentative Texts in Other Languages  

WRITTEN COMMUNICATION 
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IMPROVE WRITING TECHNIQUES 

 

Arguing and Negotiating in Intercultural Contexts  

INTERCULTURAL NEGOCIATION  

 

Leading Professional Presentation and Meetings  

PROFESSIONAL COMMUNICATION 
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Documentations and Translation 

Introduction to Translation 

GRAMMAR AND TRANSLATION (FRENCH INTO TARGET LANGUAGE)  

 

TRANSLATION (TARGET LANGUAGE INTO FRENCH) 

 

TRANSLATION METHODOLOGY 
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Translating Socieconomic Documents  

APPLIED FOREIGN LANGUAGES AND TRANSLATION 

 

TRANSLATION (FRENCH INTO TARGET LANGUAGE) 

 

 


